ACKNOWLEDGEMENT

It is a pleasure on my part to express my profound gratitude and indebtedness to
those persons who have generously taken their time and trouble to help me during the
period of my research work.

First of all, 1 would like to extend my heartfelt gratitude to my Supervisor Dr.
Mridula Devi for her generosity and efforts to bring my thesis to the present shape.
She has extended her able guidance to enable me to complete the work.

I would like to extend my heartfelt regards to Dr. Manjit Das, Associate
Professor, Department of Economics, Bodoland University, for sharing valuable

inputs during various stages of the research.

I would like to thank all the respected teachers and office staff of the
Department of Economics, Bodoland University, for their encouraging words and

generous help, which have been the morale booster for me during my research work.

Dr. Madhu Mohini, NDRI, Karnal and Dr. K. K. Dutta, ICAR, Barapani
deserve special regards for sparing their valuable time to provide me with tips on

dairy research.

| extend my thanks to respected Mr. Prabhu Narayan Majumdar, President,
Governing Body, Mrs. Jonjonali Baruah, Patron, and all the Members of Governing
Body of Ghanakanta Baruah College for giving me special support in completing my
research work. | also extend my gratitude to my colleagues, A. Mahanta, Sushil
Saikia, Anwar Hussain, Rameswar Bora, Deba, Pranab and all other college staff for

their constant inspiration and moral support.

I will never forget the support rendered to me by Mr. Sanswrang Mwchahary,

Associate Professor, Bodoland University during the preliminary stage of this study.

| extend heartfelt gratitude to Dr. Ratneswar Debnath, Principal, Kokrajhar

Commerce College for his confidence building words.



My special thanks are also due to Mr. Amiya Kumar Roy, Mr. Puspadhar Das
and Mr. Kovid Raj Poudel, for their active support during this study.

| also express my sincere thanks to Dr. Bibhuti Lochan Sharma, Assistant
Professor, Department of Assamese, Bodoland University; sister Sarada and Mr.
Shankar Upadhaya for the hospitality rendered to me all the time during this study.

Sitajakhala Dugdha Utpadak Samabai Samiti Limited, Amlighat, Morigaon,
Assam under the stewardship of Mr. Ranjib Sharma deserves special thanks for
providing required secondary data and rendering generous help during the collection
of primary data on milk marketing. | would also extend my thanks to Mr. Biman
Sharma, Mr. Ganesh Gewali, Dr. Manjib Sharma and Mr. Ashit Das of SIDUSS for
their generous help during the study.

My sincere thanks are due to Mr. Moti Rimal and Mr. Vishal Rimal for their

careful reading and thoughtful suggestions to improve my research.

Finally, I would also like to thank my wife Pabita, two sons Siddhant and
Manusyendra and all my family members for their endurance and patience with the
difficulties of the financial crisis and other problems that might have arisen during the

research work.

¢ O, | e

C‘ii:i,SjCLE?{ E’l
................................ 2018 (Bishnu Prasad Upadhaya)
Department of Economics

Bodoland University



