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SECTION - A

1. Answer any five from the following questions :
‘ 2x5=10

(a) What is a derivative ?

(b) What is Golden Parachute ?
(c) What is spin off ?

(d). What is sell off ?
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" (¢) What is Hedging ?

®

What 1s curfency sWap‘-?

(2) What is interest raté swap ?

SECTION - B

2. Answer any four from the folléwing questions :

- (3
-®)
(©)

@

®

5><4—20

Dlscuss the methods of ﬁmmcmg a merger-

Explain sensmwty analysxs .
Distinguish between risks and uncertainty, |

- What is simulation analysis ?

Discuss risk' adjusted discount rate,
Explain the forms of merget.

SECTION C

3. ’Answer any four from the following qu&stnons

(@) |

- ®

Tx4=08

Discuss the factors influencing 6ptioh pricing.

Discuss forward contracts.
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(c) Discuss future contracts.

(d) Discuss the motives of merger and acquisition
deals.

(e) Discuss divestment as a business strategy.

(f) Discuss the techniques for risks analysis.

~ SECTION - D

An investor hopes that the price of BHEL’s share
will fall after three months. Therefore, he purchases
a put option on BHEL’s share with a maturity of

- three months at a premium of Rs. 5. The exercise

price is Rs. 30. The current market price of
BHEL'’s ‘share is Rs. 28. How much is profit or
loss of the put buyer and the put seller if the price
of the share at the time of the maturity of the
option-turns out to be Rs. 18, or Rs. 25, or Rs. 28,
or Rs. 30, or Rs. 40 ? . 12
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Full Marks — 70
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The figures in the margin indicate full marks
for the questions, -
SECTION - A
Answer any five from the following questions :
: 2x5=10
(a) What is brand equity ? -

(b) . What are logos ?
© What is brand association ?

.. (d) What is aerig] advertising ?

(¢) What is oral adveftising 9
(t) ‘ What iS an advertising agency ?

(8) What is 5 ¢,
advertisement 9

@ %

(a)

(©)
d

©

®

(a)

mbination appeal of |

O
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- SECTION - B

2. Answer any four from the following qﬁestions :

5%4=20
biscuss DAGMAR with its processes. |
Discuss broadcast lﬁedia with exémplés‘. :
How is society impacted by advertising ?

How will- you estai)ﬁsh brand awareness.
Elaborate with examples.

How will you establish brand m_eaning in the
minds of the customers ? ' :

While choosing brand elements, what are
the criteria to be followed ?

SECTION - C

‘3. Answer any fowr from the following questions :

7x4=28

What is print media ? Which form of print
media is- applicable for a low budget

- advertising with a greater coverage and why ?

2+1+4=7

What is co-branding ? Discuss its types.
, 2+5=7
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| (c) Discuss the. merits and .demerits of radio

advertising, 7.

(d) Discuss the types of advertising media. 7 .
(e) Discuss the steps in b;

() Discuss the types of magazines. How is
magazine advertisement different from
newspaper advertisement 2

SECTION -D
-(compulsory)
Case study : ’ .
4. Mrs. Sharma owns a women apparel retai] store.
Now she intends to open another apparel store for

men and kids. Suggest a marketing plan to Create
awareness and branding of her upcoming new

store. , - 6+6=12
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